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What Is SEOQ?

The art and science of “optimizing”
your website (both internally and
externally) so that it ranks higher in
the natural/organic listings of a
search engine.
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SEO helps you to be found via Search Engines

-CTA’s
- LP’s, Forms

- Subscriptions '

Customers

Make people give
you information

: Website Visitors

Get Found ! Get traffic to your
E L5t website
. 2. UXdesign Make people stay
' 3. Content

CavsH E 4. Site elements (Ul) ‘



LEARN AND GROW

Anatomy of a Search Result
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Anatomy of a Search Result
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Anatomy of a Search Result

https://www.youtube.com/watch?v=vS1Mw1AdrkO
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On-page SEO-On-page Optimization

The art and science of
“optimizing” your website (both
internally and externally) so that
it ranks higher in the
natural/organic listings of a
search engine.
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Site Content

S
CONTENT




Site Architecture
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HTML
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Off-page SEO- Off-page Optimization

The art and science of
“optimizing” your website
(both internally and externally)
so that it ranks higher in the

natural/organic listings of a
search engine.



Building Inbound Links
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Getting other high
quality websites to
link back to you.

The more inbound
links you have, the
more important
your site must be.
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How to Build Inbound Links?

Create remarkable content — If people
like your content, they will link to it

Create Local Listings, Submit website to Directories,
Social bookmarking sites, article listing sites.

Write guest posts on
authoritative websites

Engage in Online
Public Relations
Social Media Presence
on Key Channels




Create remarkable content
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Remarkab
Remarkab
Remarkab
Remarkab
Remarkab

e = New

e = Well Researched
e = Educational

e = Share-worthy

e = Regularly posted
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Social Media channels for SEO

e8] slideshare m

YouI) @ Pinterest

tumblr.
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PR & Brand Building




SEO Success Factors
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SEO Success Factors
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Recap

e SEO helps you to be found via Search Engines and brings
traffic to your website from Organic Search Results (SERPs)

e On-page SEO is optimizing your website content & user
experience for Search Engines — Quality Content — A good Site
Architecture with internal links — Use of keywords in HTML Tags

e Off-page SEO is building links from external websites to your
web pages. — Link Building via content — Social media also builds
links — PR & Brand building are necessary to increase Organic
traffic

e Search Engines rank web pages based on multiple parameters
as outlined in the success factors table.



	Slide 1: SEO-Part2
	Slide 2: Introduction to SEO- Organic Vs. Paid
	Slide 3: What Is SEO?
	Slide 4: SEO helps you to be found via Search Engines
	Slide 5: Anatomy of a Search Result
	Slide 6: Anatomy of a Search Result
	Slide 7: Anatomy of a Search Result
	Slide 8: On-page SEO-On-page Optimization
	Slide 9: Site Content
	Slide 10: Site Architecture
	Slide 11: HTML
	Slide 12: Off-page SEO- Off-page Optimization
	Slide 13: Building Inbound Links
	Slide 14: How to Build Inbound Links?
	Slide 15: Create remarkable content
	Slide 16: Social Media channels for SEO
	Slide 17: PR & Brand Building
	Slide 18: SEO Success Factors
	Slide 19: Recap

