
SEO-Part2
Search Engine Optimization 



Introduction to SEO- Organic Vs. Paid



What Is SEO?

The art and science of “optimizing” 
your website (both  internally and 
externally) so that it ranks higher in 
the  natural/organic listings of a 
search engine.



SEO helps you to be found via Search Engines



Anatomy of a Search Result



Anatomy of a Search Result



Anatomy of a Search Result

https://www.youtube.com/watch?v=vS1Mw1Adrk0



On-page SEO-On-page Optimization

The art and science of 
“optimizing” your website (both  
internally and externally) so that 
it ranks higher in the  
natural/organic listings of a 
search engine.



Site Content



Site Architecture



HTML



Off-page SEO- Off-page Optimization

The art and science of 
“optimizing” your website 
(both  internally and externally) 
so that it ranks higher in the  
natural/organic listings of a 
search engine.



Building Inbound Links



How to Build Inbound Links?



Create remarkable content



Social Media channels for SEO



PR & Brand Building



SEO Success Factors



Recap

• SEO helps you to be found via Search Engines and brings 
traffic to your website from Organic Search Results (SERPs)
• On-page SEO is optimizing your website content & user 
experience for Search Engines – Quality Content – A good Site 
Architecture with internal links – Use of keywords in HTML Tags

• Off-page SEO is building links from external websites to your 
web pages. – Link Building via content – Social media also builds 
links – PR & Brand building are necessary to increase Organic 
traffic

• Search Engines rank web pages based on multiple parameters 
as outlined in the success factors table.
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